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LILLIAN AUGUST EXPANDS THE ANTIQUAIRE 
COLLECTION FOR FALL 2026 HIGH POINT MARKET 

 
New casegoods, upholstery, proprietary textiles and mural wallcoverings continue 
the brand’s celebration of interiors that feel collected over time. 
 
HIGH POINT, N.C., October 2026 — This October High Point Market, Lillian August follows 
the success of its Antiquaire Collection with an expanded assortment of new casegoods 
and upholstery inspired by the beauty of interiors that feel collected over time. 
Drawing from 18th- and 19th-century French and Scandinavian furniture, the newest 
introductions reinterpret antique forms through a fresh perspective. Complex finishes, 
natural materials, intricate carving and unexpected details reference the character of their 
original inspirations, while updated proportions and functionality make each piece 
relevant for the way we live today. 
 
Among the new introductions, the Lucien Bed captures the quiet elegance of 
Scandinavian design with a beautifully carved wood frame in a softly scrubbed Antique 
White finish and customizable upholstered panels. The Maxime Chest takes a more 
relaxed approach to traditional craftsmanship, pairing a graceful serpentine front with oak 
solids and refined walnut inlay. Together, the pieces embody the central idea behind 
Antiquaire—furniture with the character and individuality of pieces discovered and 
collected over time. 
 
Decorative artistry also plays a central role in the Fall collection. The Antoinette Credenza 
features intricately hand-painted door fronts, a striking Scandinavian blue interior and a 
timeless marble top, creating a piece that feels as much like a work of art as it does 
furniture. Smaller-scale discoveries bring another layer of personality to the assortment, 
including the Marais Bistro Table, inspired by antique café tables lining the streets of 
Paris. Its sculptural steel frame, claw feet, rosette details and antique-inspired  
plaque celebrate the charming details of the original form while transforming it into a 
distinctive accent table for today. 
 
 
 



 
 
The Antiquaire story will extend beyond furniture throughout the Lillian August showroom 
this Market with the debut of proprietary textile designs. Prints developed from the Lillian 
August archives will be layered alongside new woven textiles created in partnership with 
Valdese Weavers, bringing pattern, texture and color to the newest furniture introductions 
and creating a more complete expression of the brand’s design point of view. 
 
Lillian August will also showcase new mural wallcoverings from its latest collection 
with Wallquest Wallcoverings. Featuring three-panel murals printed on distinctive 
grounds including Mylar and grasscloth, the collection brings large-scale artwork and 
unexpected materiality to the walls, creating dramatic backdrops throughout the 
showroom. 
 
Together, the new furniture, textiles and wallcoverings create a richly layered environment 
rooted in the Lillian August philosophy of decorating—mixing periods, patterns, 
materials and discoveries to create a home that feels personal, evolved and collected 
over time. 
 
The Antiquaire Collection Fall 2026 introductions will debut at Lillian August during 
October High Point Market. 
 
Visit Lillian August at the Sherrill Furniture Brands Showroom at 315 Fred Alexander Place 
in High Point, NC, on the second floor to view the latest designs. 
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