
What is OTT: Delivery of film and TV content streamed directly over the Internet to a connected 
device, bypassing the need for viewers to subscribe to a traditional cable or satellite package.

Why are consumers SWITCHING?
LOWER COST

CONVENIENCE of watching on demand on any device & at anytime

ACCESS to original content provided by OTT services

95% Video Completion Rates Leads to
HIGHER ENGAGEMENT!
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OTT Over The Top Media

Millennials aren’t 
the only ones 

watching OTT.
More than 45% of 

OTT viewers are 
age 35 and over.
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 VALIDATED DATA
The only OTT platform with ComScore 
validated targeting for every impression served.

Over 75 Million Validated Households.
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A. ComScore Validated Data Targeting

B. Granular Device Type Breakout

C. Impression Daypart Distribution

D. Impression by Publisher or Supplier

E. Breakdown by Creative Shared

F. Scoring Segmented Audiences
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